























the expo. Without unduly constraining creativity, in the
case of events in which the building shell is provided,
organizers can supply guidance on the location and
sizing of signage as well as the structural limitations
of attaching materials, signs, lighting, etc. Organizers
can also provide information and guidelines about
requirements for fire and life safety, to ensure that
local authorities’ standards are incorporated and not
subject to challenge when it is too late for change.
For example, the Japanese pavilion at Expo 2000 in
Germany included a large canopy of paper and paper
tubes; local authorities were concerned about the fire
danger inherent in having several hundred people
inside a paper structure, and negotiations about
giving an occupancy permit to the pavilion went down
to the wire. Thus, innovative architectural design at
expos should be encouraged to enhance the visitor
experience, but getting the entire team on the same
page is essential to success.

Theme Pavilions

The expo organizing entity usually develops one or
more theme pavilions. These structures typically
represent a significant investment and fulfill
multiple purposes for the expo:

» First, as the design of a theme pavilion is usually
announced long before many participants have
decided to participate, it sets an example for other
participants in terms of the level of commitment,
both in financial terms and in design terms.
Organizers, above all, have an interest in creating
an iconic image to represent their event.

» Second, atheme pavilion is a manifestation of the
particular theme of the event (although the extent
to which a given theme can be communicated via
a building or structure is perhaps debatable - in
some cases, the connection between a theme and
a structure appears fairly tenuous and a “wow”
design can trump a theme any day).

» Third, a theme pavilion is like a major ride or
attraction at a theme park in that it is intended to
draw and accommodate large numbers of visitors. At
some events, such as Aichi Expo 2005, the corporate
blockbuster attractions may compete for attention
with the organizer’s theme pavilions, but in most
cases, the level of investment in a theme pavilion is
sufficient to guarantee that it will be noticed, even
in competition with corporate facilities.
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